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ABOUT ME

3

I’m a strategic digital marketer with a
background spanning content marketing,
brand strategy, growth campaigns, and
team leadership.

Across my roles, I’ve been responsible
for:

Translating business goals into
actionable digital strategies
Leading content, social, and
campaign execution across platforms
Managing teams, collaborators, and
workflows
Evaluating performance and iterating
based on insightsOJO CHRISTIANAH W.

Hello, I’m
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I’m particularly strong at bringing clarity to complex
marketing needs — structuring scattered efforts into
focused strategies that teams can execute confidently.

While I’m hands-on when needed, my primary value lies
in:

Ownership
Decision-making
Strategic alignment between marketing and business
objectives

I work best in environments that value initiative,
accountability, and continuous improvement.
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MY SKILLS
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Digital Marketing Strategy
Marketing Planning & Roadmapping
Brand Positioning & Messaging
Content Strategy & Editorial Planning
Audience Research, Funnel & Customer Journey Strategy

Content Marketing
Social Media Strategy (Organic)
SEO Content Strategy
Email Marketing Strategy
Conversion-Focused Copywriting

STRATEGY
Marketing Performance Analysis
KPI Definition & Tracking
Campaign Reporting & Insights
Data-Informed Decision Making

CONTENT & GROWTH 

PERFORMANCE & OPTIMIZATION 

Cross-Functional Collaboration
Team Leadership & Coordination
Creative Direction
Workflow & Process Design
Project Management

LEADERSHIP & COLLABORATION
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WORK
EXPERIENCE

2015 - 2026
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PROJECT 1
Content Growth Partner

ANIRE FOUNDATIONCONTENT CREATION

New project
No brand messaging or visual identity
No content strategy
No donor engagement funnel
Zero online visibility

7

Anire Foundation, a Nigeria-based nonprofit
focused on empowering widows, orphans and
pastors, wanted to build a brand identity and
donor content strategy that would position them
for global visibility and sustainable fundraising.

THE CHALLENGE

Brand messaging & voice guide
Visual identity & mood board
Donor & audience personas
Seo & content strategy; 
50+ keyword seo planner, 20+ blog post
ideas & 12 monthly content themes
Donor appeal and nurture email sequence
Website content and copy.
Social media strategy + 30-day content
calendar
Donor pitch deck outline

From Purpose to Visibility: THE HOW



Instagram Page
Donor Pitch Deck
Newsletters; 1, 2

A recognizable, trustworthy brand
voice.
A clear system to attract, nurture, and
retain donors.
A unified content structure across all
platforms.
Confidence and readiness to show up
consistently and attract global
attention.

Anire Foundation is now equipped with:
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Blog

https://www.instagram.com/anire_foundation/
https://drive.google.com/file/d/1CFCTIfae8cKP9hIvmOnItnMQLC32WJD0/view?usp=sharing
https://drive.google.com/file/d/11r8CsQPhzMp8W15mjFT2mo0drNJY-ll7/view?usp=sharing
https://drive.google.com/file/d/1AsfImPETyV8iZ57SQ7uwGhHRur0_qEIp/view?usp=sharing
https://anirefoundation.org/blog/


Blog  
Management

https://anirefoundation.org/blog/
https://anirefoundation.org/blog/
https://anirefoundation.org/blog/


PROJECT 2
Brand Visibility

My work spans across
content strategy, branding,
content, fundraising support,
and cross-functional
leadership. 

Sundry Agro Ltd

DIGITAL MARKETING HEAD

Designed the complete brand
identity (logo, color palette,
visual assets) that positioned
Sundry Agro as a premium
grocery delivery brands.

Created and led content
strategy and editorial
calendar, producing content
to convert busy Lagosians
households and foodpreneurs.

As the founding digital lead
at Sundry Agro, I’ve played
a role in building the
brand’s market presence
from scratch. I also led the
digital marketing team of 9
talents 1 year.

9



Crafted investor pitch
decks that contributed to
multiple rounds of
successful fundraising and
strategic partnerships. 213
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Social Media posts
designs

Gift card
designs and

mockups

eBook writing and design, cover
design and mockup [lead magnet]
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RollUp Banner
Click to view

https://drive.google.com/file/d/1e1ZvJIr12mnHE0EuDBezvgPwNLDFIdK7/view?usp=sharing


Website Banner
Design

SEO analytics 

12 Lead magnets for list
building





PROJECT 3
Personal Website Design

With Christine Online - Ojo Christianah W.

PERSONAL BRAND STRATEGIST

Designed and launched my personal
website to showcase my services,
projects, and digital content.

Created and manage a blog that
features insights on content marketing,
and digital products.

Implemented SEO strategies, lead
magnet funnels, and content scheduling
to grow organic reach and engagement.

Built the site as a hub for client
attraction, portfolio display, and
resource sharing for aspiring marketers
and entrepreneurs

Blog Management,

SEO
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Home
Page

About Me
Page

Blog Page



on-page SEO

Website speed optimization

SEO Blog Posts
https://withchristineonline.com/category/blog/16

Lead magnet
creation (content &

design)

https://withchristineonline.com/category/blog/


PROJECT 4
Brand Development

TIMELESS PIECE NIGERIA

BRAND STRATEGIST

Timeless Piece had been in business for three years and had built a
customer base through its physical store but had an inconsistent digital
presence. It also had to compete with other businesses with the same
name in the same niche and Instagram audience that did not reflect its
Nigerian target market. The business faced a challenge of crowded
market was crowded. Customers struggled to distinguish between
genuine quality and imitation products.
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OUTCOME
BRAND STRATEGY

A clear market position
A differentiated brand strategy
A trust-focused messaging system
A premium visual direction
A content strategy built for
engagement and conversion
A roadmap for building a stronger
online presence
Most importantly, the business
now has a brand foundation
designed for long-term growth
rather than short-term sales.

BRAND IDENTITY

MARKETING STRATEGY LOCAL SEO

• Brand Purpose
• Vision
• Mission
• Core Values
• Positioning
• Brand Messaging
• Audience Personas
• Customer Insights

• Visual Identity Direction
• Logo Direction
• Color System
• Typography Guidelines
• Brand Imagery Framework
• Social Media Visual Guide

• Content Strategy
• Social Media Framework
• Launch Campaign
• Marketing Funnel
• Trust-Building System
• Community Growth
Strategy

DEVIVERABLES

LEARN MORE

Digital differentiation strategy;
establishing Timeless Piece Nigeria,
securing ‘timelesspiece.ng’,
optimizing its Google Business
Profile.
The goal: make Timeless Piece easier
to recognize, trust, and choose.

https://withchristineonline.com/results-case-studies/


Before After



PROJECT 5
Digital Marketing Manager

Led the digital marketing
department, managing
campaigns across email, social
media, and display ads.

Created and monitored
marketing budgets, ensuring
cost-effective ad performance.

21ST BRANDING LIMITED

DIIGITAL MARKETING MANAGER

Tracked key performance metrics
to improve website traffic, lead
generation, and conversion rates.

Recruited and managed a
marketing team, fostering
collaboration and idea generation.

Launched successful LinkedIn
strategies that helped the
company acquire new clients and
expand its reach.
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GRAPHIC DESIGNER

Designed digital assets and
leaf magnets for marketing
campaigns, social media, and
client projects.

Maintained brand consistency
across all design materials and
platforms.

Collaborated with content
and strategy teams to create
high-impact design that
supported campaign goals.
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Lessons From Top Fashion Influencers
– 15 Best Ways To Become One

15 Tips To Create Engaging Social
Media Captions For Your Business

The Best Ways To Use Instagram To
Promote Your Fashion Brand

12 Tips For Writing Engaging Fashion
Business Social Media Captions

Fashion Social Media Toolkit: Access
To Unique DFY Captions & Designs

Marketing Your Fashion Brand: 15 Key
Social Media Ideas To Get Results

Fashion social Media Toolkit Video

BLOGPOSTSPublished

https://www.21stbranding.com/lessons-from-top-fashion-influencers/
https://www.21stbranding.com/lessons-from-top-fashion-influencers/
https://www.21stbranding.com/create-engaging-social-media-captions/
https://www.21stbranding.com/create-engaging-social-media-captions/
https://www.21stbranding.com/instagram-to-promote-your-fashion-brand/
https://www.21stbranding.com/instagram-to-promote-your-fashion-brand/
https://www.21stbranding.com/fashion-business-social-media-captions/
https://www.21stbranding.com/fashion-business-social-media-captions/
https://www.21stbranding.com/fashion-social-media-captions-toolkit/
https://www.21stbranding.com/fashion-social-media-captions-toolkit/
https://www.21stbranding.com/marketing-your-fashion-brand/
https://www.21stbranding.com/marketing-your-fashion-brand/
https://drive.google.com/drive/folders/1MaAQ_X3ZojZx6dBn1SS3HAWiOr8V9MYq


PROJECT 6
Brand Visibility

Defined the company’s brand
identity (brand colors and
logo design, etc)

Optimized the business’s
social media profiles and
Google Business Profile for
visibility.

(Niella Multiservices Company.)

CONTENT CREATOR

Created brand messaging and
digital content to
communicate the company’s
values across platforms.

Created and designed posts
for the social media
platforms.
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More Social Media
posts designs



PROJECT 7
Content Creation

FARMWELLA ACADEMY

CONTENT CREATOR
Created original content to
support Farmwella Academy's
mission of educating and
empowering farmers.

Spent time on-site with farmers;
capturing real-life video footage,
interviews, and behind-the-
scenes farm activities.

Designed branded visuals for
webinar promotions, social
media content, and
educational materials.

Researched and developed
course materials for a
vegetable farming program
to guide aspiring farmers
through practical steps.

Helped humanize the
Farmwella brand by
spotlighting real farmers and
their stories through visual
and written content.
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15 Major Mistakes New Farmers Make That Keep Them Broke
10 Mistakes To Avoid When Setting Up A Farm irrigation System

Blog Posts

Social media
post designs

Infographics
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https://drive.google.com/file/d/1bWCjjRjIGZ-5qvNGBs6tjlCL5AgxFXFO/view?usp=sharing
https://drive.google.com/file/d/1ydsHG9ftzeAtDYQeEfNFJHkq-c2PMoLF/view?usp=sharing
https://docs.google.com/document/d/1h-UYM-OdFPQvFolZHiqeBg4pg9dNLIMH7yGkihRIuWg/edit?usp=sharing
https://docs.google.com/document/d/1Mj0f-A2Omlg1Xh9ulOHRPNzqphQ0zTay5OXS9QK-B5Y/edit?usp=sharing


PROJECT 8Content Strategist
SOCIAL MEDIA OPTIMIZATION
The objective is to position Boperica as a credible,
student-focused education travel agency that helps
Nigerians plan and relocate abroad for studies - through
effective social media content, lead generation, and
brand visibility strategies.

Audience & Market Research
Value-driven free ebook designed for lead generation.
Brand Messaging & Positioning
Internal & Visual Support
Social media profile optimization  and posts design

23

KEY CONTRIBUTIONS



PROJECT 9
Social Media Ad Copy

INVENTUM ONLINE BRITISH SCHOOL

COPYWRITING

24

Inventum, a British online school
offering Cambridge IGCSE and A Levels,
had minimal visibility in the Nigerian
market. With rising dissatisfaction in the
local education system, there was a
clear opportunity—but also a need to
educate parents about why Inventum
was the better choice.

MY STRATEGY

I developed a high-impact carousel ad titled “7 Reasons Smart
Nigerian Parents Are Switching to Inventum.” The copy was crafted
to connect emotionally with parents by addressing their pain points,
showcasing Inventum’s unique values and painting a clear picture of
the transformation their child could experience.

The ad drove traffic to a structured lead funnel designed to collect
contacts and initiate personal follow-ups through WhatsApp and
email.

EXECUTION

To introduce the brand and attract the right audience, I
launched a Top-of-Funnel (TOFU) awareness campaign
focused on education-first messaging to target parents
and their biggest concerns and desires for their
children. [thanks to market research]

By leading with value and empathy, the messaging built trust and
positioned Inventum as a premium, future-focused solution for
ambitious Nigerian families.

VIEW AD CREATIVES

https://drive.google.com/file/d/1OtRP29B0HOLSI5tMuJfzLrlPyLLUX9_Y/view?usp=sharing


Digital Marketing
Coach

(Volunteer)

HEAD COACH

Mentoring cohorts of aspiring digital marketers in core areas
like SEO, content marketing, and brand strategy.

Delivering structured, practical lessons using real-world
tools and campaigns.

Contributing to empowering more women to transition into
tech by building job-ready skills in digital marketing.
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Presentation slides
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GHOSTWRITING
+Blog Management

Guest Posts

FREELANCE

27

A Complete Guide on How to Create A
Cheap Vegan Meal Plan

15 Sugar Detox Side Effects & How To
Beat Them

10 Effective Little-Known Stress
Management Tools You Can Use Daily

Weightlifting Tips For Newbie– 5
Things To Know Before You Get
Started

GUESTPOSTS [17]

TECH [10]
HEALTH [9]

SEO
Medical SEO: Tips to improve ranking of healthcare sites

Search Engine Optimization For Your Ecommerce Store

Supercut
Ecole Globale International Girls’ School

RELATIONSHIP [3]

PRODUCT REVIEWS [28]
PET [5]

WEB CONTENT

FOOD & NUTRITION [5]

BUSINESS [17]
DENTISTRY [24]

BEAUTY [16]

by Categories

http://fitnessfusion360.com/a-complete-guide-on-how-to-create-a-cheap-vegan-meal-plan/
http://fitnessfusion360.com/a-complete-guide-on-how-to-create-a-cheap-vegan-meal-plan/
https://thedetoxspecialist.com/blog/15-sugar-detox-side-effects-how-to-beat-them/
https://thedetoxspecialist.com/blog/15-sugar-detox-side-effects-how-to-beat-them/
https://www.safeandhealthylife.com/10-effective-little-known-stress-management-tools-you-can-use-daily/
https://www.safeandhealthylife.com/10-effective-little-known-stress-management-tools-you-can-use-daily/
https://fitnessomni.com/weightlifting-tips-for-newbie-5-things-to-know-before-you-get-started/
https://fitnessomni.com/weightlifting-tips-for-newbie-5-things-to-know-before-you-get-started/
https://fitnessomni.com/weightlifting-tips-for-newbie-5-things-to-know-before-you-get-started/
https://drive.google.com/drive/folders/1r9bNdOB2_fkJoqcGyjhmBOf0t1-gnDKd?usp=sharing
https://drive.google.com/drive/folders/141bXpSLO_FAsnnJa6DxL36uZjmI5c25b?usp=sharing
https://drive.google.com/drive/folders/1JD2WClxI75BTkGUEnjozT147K74BmnQD?usp=sharing
https://docs.google.com/document/d/1PjltdCTtg6hqs0MiCZEMHIsKmw7lIdMz/edit?usp=sharing&ouid=113003253493466843272&rtpof=true&sd=true
https://docs.google.com/document/d/1KWeV5SbcuTTs9dE0DwGtk_C8_bICjbdr/edit
https://docs.google.com/document/d/1Z6PONcRAmEnzTqBAn5qNO9nD8gDaeO9e/edit?usp=sharing&ouid=113003253493466843272&rtpof=true&sd=true
https://docs.google.com/document/d/1I7MMCED9w72GGlGWTjzA7NGS7NqCQwTg/edit?usp=sharing&ouid=113003253493466843272&rtpof=true&sd=true
https://drive.google.com/drive/folders/1jbhgKJ2beJj5MvGDARaVdf3wBx0cWvzm?usp=sharing
https://drive.google.com/drive/folders/1dUiLP3FiCkQDE9iQbUaGAcU6zyG6fCJM?usp=sharing
https://drive.google.com/drive/folders/1iXHngeZTZfqsDLv8Il4r7x1LEpbYv7Wp?usp=sharing
https://drive.google.com/drive/folders/1Io-u0u774xHZj2WscoX2o9XJvID7yZNl?usp=sharing
https://drive.google.com/drive/folders/1Nf-e7c3ebXgiJiy6FmIFxh_lthNv_XJZ?usp=sharing
https://drive.google.com/drive/folders/1GEmTCQ-X_CFQ803S57exKKjS7EySoqP8?usp=sharing
https://drive.google.com/drive/folders/1xsU-LVlMBe2q81OXvWJf1arF5ULuF8E3?usp=sharing


Working with you has been a wonderful yet satisfied and value driven experience, which also brought
massive development and great improvement to my business, I've seen growth that was never

expected since i started working with you, one of many benefit of working with you is your creativity
and a functioning mind, hassle free and timely delivery. I am glad to work with you.

I was looking to review my website writing, blogposts , design marketing
materials and social media management for my foundation and Christianah Ojo
helped me bring my ideas to life, even exceeding my expectations all at an
unbeatable price. I was happy with the quality of Her work and the way she pays
attention to details. She is very knowledgeable in Her field and trustworthy.

M R .  O P E  A K I N G B E M I S I L U

BOPERICA Ltd

S E U N  A .  O .

Founder -  Anire Foundation

28

We used to have a challenge with finding the right talent across our digital marketing team as a business.
However, with your experience, you were able to hire quality people to fill various positions within the

team and this has led to our exponential growth and visibility online
M R .  E Y I T A Y O  O N I G B I N D E

Founder -  Sundry Agro  Limited



LET’S 
WORK
TOGETHER ojo-christianah-w

@with_christine_

@with_christine_online

Ojo Christianah W.

www.withchristineonline.com

+234 90 5232 2757

https://web.facebook.com/ojochristianah.w
http://x.com/with_Chrisitine_
https://www.linkedin.com/in/ojo-christianah-w-0239782a8/
https://www.linkedin.com/in/ojo-christianah-w-0239782a8/
http://withchristineonline.com/
https://wa.me/message/HNO2CCJ4GQ2HM1
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	Hello, I’m

	OJO CHRISTIANAH W.
	ABOUT ME
	I’m a strategic digital marketer with a background spanning content marketing, brand strategy, growth campaigns, and team leadership.
	Across my roles, I’ve been responsible for:


	I’m particularly strong at bringing clarity to complex marketing needs — structuring scattered efforts into focused strategies that teams can execute confidently.
	While I’m hands-on when needed, my primary value lies in:
	I work best in environments that value initiative, accountability, and continuous improvement.
	MY SKILLS
	PERFORMANCE & OPTIMIZATION
	STRATEGY
	CONTENT & GROWTH
	LEADERSHIP & COLLABORATION

	WORK EXPERIENCE
	PROJECT 1
	Content Growth Partner
	CONTENT CREATION
	Anire Foundation, a Nigeria-based nonprofit focused on empowering widows, orphans and pastors, wanted to build a brand identity and donor content strategy that would position them for global visibility and sustainable fundraising.

	THE CHALLENGE
	New project
	No brand messaging or visual identity
	No content strategy
	No donor engagement funnel
	Zero online visibility
	From Purpose to Visibility: THE HOW
	Brand messaging & voice guide Visual identity & mood board Donor & audience personas Seo & content strategy;  50+ keyword seo planner, 20+ blog post ideas & 12 monthly content themes Donor appeal and nurture email sequence Website content and copy. Social media strategy + 30-day content calendar Donor pitch deck outline




	Instagram Page
	Donor Pitch Deck
	Blog
	Anire Foundation is now equipped with:

	Blog  Management
	PROJECT 2
	Brand Visibility
	DIGITAL MARKETING HEAD
	As the founding digital lead at Sundry Agro, I’ve played a role in building the brand’s market presence from scratch. I also led the digital marketing team of 9 talents 1 year.
	My work spans across content strategy, branding, content, fundraising support, and cross-functional leadership.
	Designed the complete brand identity (logo, color palette, visual assets) that positioned Sundry Agro as a premium grocery delivery brands.
	Created and led content strategy and editorial calendar, producing content to convert busy Lagosians households and foodpreneurs.



	Crafted investor pitch decks that contributed to multiple rounds of successful fundraising and strategic partnerships.
	RollUp Banner
	SEO analytics
	Website Banner Design
	Lead magnets for list building
	PROJECT 3
	Personal Website Design
	Blog Management,
	SEO
	PERSONAL BRAND STRATEGIST
	Designed and launched my personal website to showcase my services, projects, and digital content.
	Created and manage a blog that features insights on content marketing, and digital products.
	Implemented SEO strategies, lead magnet funnels, and content scheduling to grow organic reach and engagement.
	Built the site as a hub for client attraction, portfolio display, and resource sharing for aspiring marketers and entrepreneurs




	About Me Page
	Blog Page
	Home Page
	SEO

	Blog Posts
	https://withchristineonline.com/category/blog/

	PROJECT 4
	Brand Development
	BRAND STRATEGIST
	Timeless Piece had been in business for three years and had built a customer base through its physical store but had an inconsistent digital presence. It also had to compete with other businesses with the same name in the same niche and Instagram audience that did not reflect its Nigerian target market. The business faced a challenge of crowded market was crowded. Customers struggled to distinguish between genuine quality and imitation products.



	DEVIVERABLES
	BRAND STRATEGY
	BRAND IDENTITY
	• Brand Purpose
	• Visual Identity Direction

	MARKETING STRATEGY
	LOCAL SEO
	• Content Strategy
	Digital differentiation strategy; establishing Timeless Piece Nigeria, securing ‘timelesspiece.ng’, optimizing its Google Business Profile.


	OUTCOME
	A clear market position
	A differentiated brand strategy
	A trust-focused messaging system
	A premium visual direction
	A content strategy built for engagement and conversion
	A roadmap for building a stronger online presence
	Most importantly, the business now has a brand foundation designed for long-term growth rather than short-term sales.
	LEARN MORE

	Before
	After
	PROJECT 5
	Digital Marketing Manager
	21ST BRANDING LIMITED
	DIIGITAL MARKETING MANAGER


	BLOGPOSTS
	Published
	GRAPHIC DESIGNER
	Designed digital assets and leaf magnets for marketing campaigns, social media, and client projects.
	Maintained brand consistency across all design materials and platforms.
	Collaborated with content and strategy teams to create high-impact design that supported campaign goals.



	PROJECT 6
	Brand Visibility
	CONTENT CREATOR
	Defined the company’s brand identity (brand colors and logo design, etc)
	Optimized the business’s social media profiles and Google Business Profile for visibility.
	Created brand messaging and digital content to communicate the company’s values across platforms.
	Created and designed posts for the social media platforms.



	More Social Media posts designs
	PROJECT 7
	Content Creation
	Designed branded visuals for webinar promotions, social media content, and educational materials.
	Researched and developed course materials for a vegetable farming program to guide aspiring farmers through practical steps.
	CONTENT CREATOR
	Created original content to support Farmwella Academy's mission of educating and empowering farmers.
	Spent time on-site with farmers; capturing real-life video footage, interviews, and behind-the-scenes farm activities.
	Helped humanize the Farmwella brand by spotlighting real farmers and their stories through visual and written content.


	Social media post designs

	Blog Posts
	Infographics

	PROJECT 8
	Content Strategist
	SOCIAL MEDIA OPTIMIZATION
	KEY CONTRIBUTIONS


	PROJECT 9
	Social Media Ad Copy
	MY STRATEGY
	To introduce the brand and attract the right audience, I launched a Top-of-Funnel (TOFU) awareness campaign focused on education-first messaging to target parents and their biggest concerns and desires for their children. [thanks to market research]

	COPYWRITING
	Inventum, a British online school offering Cambridge IGCSE and A Levels, had minimal visibility in the Nigerian market. With rising dissatisfaction in the local education system, there was a clear opportunity—but also a need to educate parents about why Inventum was the better choice.

	EXECUTION
	I developed a high-impact carousel ad titled “7 Reasons Smart Nigerian Parents Are Switching to Inventum.” The copy was crafted to connect emotionally with parents by addressing their pain points, showcasing Inventum’s unique values and painting a clear picture of the transformation their child could experience.
	The ad drove traffic to a structured lead funnel designed to collect contacts and initiate personal follow-ups through WhatsApp and email.

	VIEW AD CREATIVES
	By leading with value and empathy, the messaging built trust and positioned Inventum as a premium, future-focused solution for ambitious Nigerian families.



	Digital Marketing Coach
	HEAD COACH
	Mentoring cohorts of aspiring digital marketers in core areas like SEO, content marketing, and brand strategy.
	Delivering structured, practical lessons using real-world tools and campaigns.
	Contributing to empowering more women to transition into tech by building job-ready skills in digital marketing.


	Presentation slides
	+Blog Management

	GHOSTWRITING
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	Supercut
	Ecole Globale International Girls’ School
	SEO

	Medical SEO: Tips to improve ranking of healthcare sites
	Search Engine Optimization For Your Ecommerce Store


	Working with you has been a wonderful yet satisfied and value driven experience, which also brought massive development and great improvement to my business, I've seen growth that was never expected since i started working with you, one of many benefit of working with you is your creativity and a functioning mind, hassle free and timely delivery. I am glad to work with you.
	BOPERICA Ltd
	I was looking to review my website writing, blogposts , design marketing materials and social media management for my foundation and Christianah Ojo helped me bring my ideas to life, even exceeding my expectations all at an unbeatable price. I was happy with the quality of Her work and the way she pays attention to details. She is very knowledgeable in Her field and trustworthy.
	Founder -  Anire Foundation
	We used to have a challenge with finding the right talent across our digital marketing team as a business.
	However, with your experience, you were able to hire quality people to fill various positions within the team and this has led to our exponential growth and visibility online
	Founder -  Sundry Agro  Limited
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