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(0JO CHRISTIANAH W. ) -
CONTENT MARKETING STRATEGIST | SEO COPYWRITER | GHOSTWRITER

%%+234 905 232 2757 W xtianartwemmy@gmail.com
@ Ojo Christianah W. www.withchristineonline.com
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INTRODUCTION

You didn’t start your business so
you could spend hours staring at a
blinking cursor.

You didn’t exactly sign up to write
blog posts at midnight or scramble
to figure out what the heck to post
on Linkedin this week.

Juggling SEO, email sequences,
buyer psychology, content funnels,
while still trying to manage clients,
operations, and sales can be
draining.

It can even more frustrating to
put in the efforts and energy -
despite your multiple hats - only
to be met with low engagement.
cold leads and burnout from DIY
content writing.

You are smart and capable but this
part? It's not your zone of genius
and that’s okay.

You handle the vision and lead the
business. I'll handle the visibility
and lead the content.
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ABOUT ME

| am a Results-driven Content Marketer
with 8+ years of experience in SEO, content
marketing and brand storytelling. | help
businesses stimulate interest in their
products/services through data-driven
content that builds trsut and converts the
right audience..

0J0 GHRISTIANAH W. ‘




To be a growth partner to businesses, helping
them build strong brands and grow using
content that gets results.

To help purpose-driven brands tell their story
with clarity through done-for-you content
marketing and persuasive copywriting - so
they can attract, convert, and retain the right
people.
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SALES PAGES & EMAIL
®
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S CATION

4 (BAEDU, VISUAL ARTS (GRAPHIC DESIGN)

OBAFEMI AWOLOWO UNIVERSITY, NIGERIA.
2008 -2011

4 (WASSCE )

ST. LOUIS GRAMMAR SCHOOL, ONDO, NIGERIA.
2001 -2007
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COHORT 11 COACHES
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(Her Tech Trail Academy) ‘_:_}; —

(VOLUNTEER DIGITAL MARKETING COACH ) I&./ e l

e Mentoring cohorts of aspiring digital marketers in core —— i IEE -
areas like SEO, content marketing, and brand strategy. n H f

e e e et e
THANK YOU

e Delivering structured, practical lessons using real-world
tools and campaigns.

e Contributing to empowering more women to transition
into tech by building job-ready skills in digital marketing. AEW @ X in @ © B Ghertechtrall  Visitour websits:hertechtralorg
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Some presentation
slides for my classes
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MULTISERWICES COMPAMY

(Niella Multiservices Company.) ﬁ/

(OFFICE ADMIN/ CONTENT CREATOR )

Defined the company’s brand
identity, including brand
colors and logo design.

Designed and optimized the
business'’s social media
profiles (Facebook, Instagram,
X) and Google Business
Profile for improved visibility.

12

Created brand messaging and

digital content to
communicate the company’s
values and services

consistently across platforms.

Created and desighed posts
for the social media
platforms.




NIELLA

Videos

NieLLa Video 1

LADYCARE @&»L& 5 Video 2

_ Available in packs, at wholesale prices. .
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Available in packs, at
wholesale prices.

0803512 8856

\'elluw

S niella_company
£ niella_multiservices

ba £ niella multiservices company 0303 512 3856

_________

22, Famson Street, Igbona, Osogbo, Osun State.

e
smenrung o whin. g e wel. s labric B e
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: “ol = '.',_?5:1- l "3':'_'__: ) i .
Social Media post \] T -
designs X niella_company { A

niella _multiservices —
K1 niella multiservices company
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21ST BRANDING LIMITED
( DIIGITAL MARKETING MANAGER )

Led the digital marketing department,
managing campaigns across email,
social media, and display ads.

Created and monitored marketing

budgets, ensuring cost-effective ad
performance.
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Tracked key performance metrics to
improve website traffic, lead
generation, and conversion rates.

Recruited and managed a marketing
team, fostering collaboration and idea
generation.

Launched successful LinkedIn strategies
that helped the company acquire new
clients and expand its reach.

T

BRANDING




FASHION SOCIAL MEDIA TOOLKIT

— F) —
PHOTO IDEAS
-

— 3 —
Fill-in-the-blank
Captions

DONE-FOR-YOU
GRAPHICS POST
TEMPLATE

HOW TO WRITE ENGAGING SOCIAL
MEDIA CAPTIONS FOR YOUR
FASHION BUSINESS

RECEIVE 30 CUSTOM POST TEMPLATES EXCLUSIVELY FOR YOUR FASHION BRAND

(GRAPHIC DESIGNER )

for
social

Designed visual assets
marketing campaigns,
media, and client projects.

Maintained brand consistency
across all design materials and
platforms.

Collaborated with content and
strategy teams to create high-
impact graphics that supported
campaign goals.

16

s

————— =
s S e e
i

e
%
To EVERY incredible §
woman out there, =

SHINE ON...not just today, |
but everyday.

Happy

: _EELQ n & Launch
four Website
\With Us

ecause your customers
ire searching for you online,

~ even right now...

* Have a digital identity.
* Boost your credibility

Exclusive Offers

* Confirm your legitimacy.
* Attract a wider demographic of customers.

Training Benefits

“100% Online
+ Mon-technical, DIY Approach -
* Free Domain Registration no coding
« Free Hosting for & Months * Project-focused Learning
* Free 4-Week Web Management + Personalized Support
Training Course « Self-paced Learning

* Exposure to Internet-based Business

Sl

#206:000-75% olT
#50,000
Only Before Jan. 31st, 2021

* Downloadable Resources
« Skilled & Experienced Tutors

08131086218
09153435991

www.21stbranding.com

Ma 54 Sumanu Brothers Ave,, Baruwae Estate, Osagbe.




%)ﬁ/OSTS

e 12 Tips For Writing Engaging Fashion Business Social Media Capti

e Marketing Your Fashion Brand: 15 Key Social Media Ideas To Get ‘L '

e Lessons From Top Fashion Influencers — 15 Best Ways To Become

e 15 Tips To Create Engaging Social Media Captions For Your Businé

e The Best Ways To Use Instagram To Promote Your Fashion Brand

e Fashion social Media Toolkit Video

17
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https://www.21stbranding.com/lessons-from-top-fashion-influencers/
https://www.21stbranding.com/create-engaging-social-media-captions/
https://www.21stbranding.com/instagram-to-promote-your-fashion-brand/
https://www.21stbranding.com/fashion-business-social-media-captions/
https://www.21stbranding.com/fashion-social-media-captions-toolkit/
https://www.21stbranding.com/marketing-your-fashion-brand/
https://drive.google.com/drive/folders/1MaAQ_X3ZojZx6dBn1SS3HAWiOr8V9MYq

0/

FARMWELLA ACADEMY
CONTENT CREATOR)

Created original content to
support Farmwella Academy's
mission of educating and
empowering farmers.

Spent time on-site with farmers
—capturing real-life video
footage, interviews, and behind-
the-scenes farm activities.
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Designed branded visuals for
webinar promotions, social
media content, and educational
materials.

Researched and developed
course materials for a vegetable
farming program to guide aspiring
farmers through practical steps.

@farmwella

@ Farmwella

Starting your agribusiness
without a plan?

i .4 )
l-_.‘_-_'_"F'

Then all you have
is just a wish. not a
business.

16| M THE CONVERSATION
e farmwella com

Helped humanize the Farmwella
brand by spotlighting real
farmers and their stories through
visual and written content.



VECETABLES

CUCUMBER

What is Cucumber?

_|'|
VEGETABLES —
@Farmvvella = .

@ Farmwella

B FARM SETUP WEBINAR SERIES
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https://drive.google.com/file/d/1bWCjjRjIGZ-5qvNGBs6tjlCL5AgxFXFO/view?usp=sharing
https://drive.google.com/file/d/1ydsHG9ftzeAtDYQeEfNFJHkq-c2PMoLF/view?usp=sharing
https://docs.google.com/document/d/1h-UYM-OdFPQvFolZHiqeBg4pg9dNLIMH7yGkihRIuWg/edit?usp=sharing
https://docs.google.com/document/d/1Mj0f-A2Omlg1Xh9ulOHRPNzqphQ0zTay5OXS9QK-B5Y/edit?usp=sharing

Sundry Agro Ltd
(DIGITAL MARKETING HEAD )

As the founding digital lead at
Sundry Agro, I've played a role
in building the brand's digital
identity, voice, and market
presence from scratch.

20

My work spans across
content strategy, branding,
content, fundraising support,
and cross-functional
leadership.

Designed the complete brand
identity (logo, color palette,
visual assets) that positioned
Sundry Agro as a premium
grocery delivery brands.

Created and led content strategy and
editorial calendar, producing content
to convert busy

households and foodpreneurs.

Lagosians

Grocery Shopping at Your Fingertips




Online

rocery ‘}'

~ ABOUTUS

Sundry Agro is an online
marketplace that features a
user-friendly website with

. ::-’FI;{EI'E\:;IUM QUALITY GROCERY shopping _

" ot your finger tips

— o gm—

+ Quality food items at market price
+« Same-day delivery
+ Hassle-free online shopping &
delivery
» Personal Shoppers at your service,

@&
Ml 0904 782 1471 (%)

Info@sundryagro.com (=)

@sundryagro Ol

@ 2A, Allen Avenue, lkeja, Lagos State.

WWW.SUNDRYAGRO.COM ] :
;'_, Ty, S e TN \vﬁm

jidesanwoolu

Roll Up .
banner | = i1
design {

e e — = .

o

Crafted investor/ pitch
decks that contributed to
multiple rounds of

successful fundraising and
strategic partnerships.

TECHNOLOGY ]' EKO
LAGOS M. Logos. CENTRE

PAY ] SUNDRY AG RO il

The Sum Of:|[

Data'.i Dec:t::-;nbeir 7th. 2?‘23 -

Management Team @
Mr Onigbinde, +23¢ 703 336 9...

The Creative Economy
and a Digital Lagos

OL23LGET7EY 12 DOAA3LEE7ES 18 OO0k

jidesanwoolu Today, | attended the Grand Parade
concluding the weeklong International Day of... more

tello Team.
Good afternoon.

I am happy to announce

that we got awarded o grant
yesterday by the Lagos State
Government after a business
pitch program in celebration of
the International Youth Doy

f *PJ _i‘& ﬁ'&
202-4 &

Thank you @Christine
for creating o killer pitch
deck which I used for my

presentation., L C



eBook writing and :
design, cover design Gift card

and mockup. designs and¥-
mockups

Social Media posts
designs

ONLINE
Christmas

Let me know in the comment section

el Customer’s e Z N STINAS
P | Testimonial CHe

)

& VEGAN &

Chef Amakaa 6.6 & & ¢

Shout out to Sundry Agro because they
came through for me with the perfect
. - ingredients exactly how | wanted it. They
©1se Q16 ) are my go-to for anything foodstuffs or
ingredients.

00156

Most relevant ~

|.m Comment as 0 jo Christranah

= W

Price range:
40k - 200k

_ ORDER NOW
www.sundryagro.com @sundryagro mfx 9%0904 782 1471

A

2 Bee * .

BIDRY

Q Search for products...

4 FOOD TEM

e ————
+ e Fran opgin] & Belvy

|+ el shapging sperianis with il
Eersanal Uhmen e 3
DRCER NOW
ezl
1, 0504 782 14T
& wisger sy
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@ Bulk supply of food items
@ Hassle-free online shopping
@ Doorstep delivery

REGISTER

N
S
\
N
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SEO analytics from
Jan. 2025

GET FREE 3K
SHOPPING VOUCHER
on your first order.

. P a® . ;""J"Customizable gift cards

G h Console Q, Inspect any URL in 'sundryagro.com ® &% N
Website Banner . sundrysgro.com Performance $ ceonr
DeSign A& Overview | 24hours | 7days | 28days |  3months | More ~ | | Search type: Web ~ | |+ Add filter Last update: 3.5 hours ago
Performance
Worked with the team to launch = ™" @ Totelcicks ot s R T —

campaigns that significantly - e 423K 322K B | 9.9
increased website visits, leads, © e =

and sign-ups, using SEO-rich blog & siere:
content, paid ads, influencer = remows

collaborations, and storytelling. - eerence | :
(¢) Core web vitals : ol
23 &) HTTPS i p

07/01/2025 18/01/2025 29/01/2025 09/02/2025 20/02/2025 03/03/2025 14/03/2025 25/03/2025 05/04/2025
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e Designed and launched my personal
website to showcase my services,
projects, and digital content.

e Created and manage a blog that
features insights on content
marketing, and digital products.

e Implemented SEO strategies, lead
magnet funnels, and content
scheduling to grow organic reach
and engagement.

With Christine Online - Ojo Christianah W. e Built the site as a hub for client

CONTENT MARKETING & AFFILIATE MARKETING ) ?g?ﬂzn Sﬁ:;ti?;lio fglispla;';pi ;22

marketers and entrepreneurs
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2% withchristineonline.com/wp-admin/post.ph... & ¥ 5} L

YOUI' ReSU]tS: %, DOWNLOAD HAR (Y] SHARE RESULT

] Performance grade Page size
Together,Let’s & _ 77 12.0 MB
Craft Something R,
Beautiful... e 3 * &
—— Website speed
‘ Load time Requests Optlmlzatlon 2% withchristineonline.com/wp-admin/post.ph... € ¥ i} AT
4.14s 128
ﬂ G Template Library (% 4% 79/100 ‘ @' 93/100 ‘ ‘
.}, DOWNLOAD HAR (*] SHARE RESULT

on-page

. Performance grade Page size S EO
. - 71 3.6 MB % withchristineonline.com/wp-admin/postph... & 3r 3} A B
Together, Let's . i
-‘.,, r ; -“ . .'-l?":hl - |
: 3 ) .

Craft Something
Beautiful...

Load time Requests -
7 % 75/100
1.30 s 123 [Z g 75/100 ‘9 El'?.i"ﬂ][l'H
Gﬂ gle zero to 1million accelerator program /
0 -
C withchristineonline.com y
. https:/fwithchristineonline.com : tag » zero-to-1-million... 3
SEO zero to 1 million accelerator program - Ojo Christianah W.

\ﬂ 16 Sept 2024 — Welcome to Zero to 1 Million Accelerator Program review. If yc https://withchristineonline.com/category/blog/

probably itching to know whether or not Uche Okoro's Zeroto 1 ...
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https://withchristineonline.com/category/blog/

GHOSTWRITIN

Dl Plersgemei

UpWork & Fiverr.
EREELANCE )

e Blog posts, ebooks, press release and
guides.

e Website pages and landing pages copy.

e Social media posts and email
newsletters.

e Keyword research and SEO.

27
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vpwork *
fivenr.

HEALTH [9] BEAUTY [16]

PET (5 .
I%[[)L]JCT REVIEWS [28] TECH [10]
BUSINESS [17]
FOOD & NUTRITION [5] DENTISTRY [24]
WEB CONTENT RELATIONSHIP [3]
Supercut
Ecole Globale International Girls’ School :
SEO

Medical SEO: Tips to improve ranking of healthcare sites

Search Engine Optimization For Your Ecommerce Store



https://drive.google.com/drive/folders/141bXpSLO_FAsnnJa6DxL36uZjmI5c25b?usp=sharing
https://drive.google.com/drive/folders/1JD2WClxI75BTkGUEnjozT147K74BmnQD?usp=sharing
https://docs.google.com/document/d/1PjltdCTtg6hqs0MiCZEMHIsKmw7lIdMz/edit?usp=sharing&ouid=113003253493466843272&rtpof=true&sd=true
https://docs.google.com/document/d/1KWeV5SbcuTTs9dE0DwGtk_C8_bICjbdr/edit
https://docs.google.com/document/d/1Z6PONcRAmEnzTqBAn5qNO9nD8gDaeO9e/edit?usp=sharing&ouid=113003253493466843272&rtpof=true&sd=true
https://docs.google.com/document/d/1I7MMCED9w72GGlGWTjzA7NGS7NqCQwTg/edit?usp=sharing&ouid=113003253493466843272&rtpof=true&sd=true
https://drive.google.com/drive/folders/1jbhgKJ2beJj5MvGDARaVdf3wBx0cWvzm?usp=sharing
https://drive.google.com/drive/folders/1dUiLP3FiCkQDE9iQbUaGAcU6zyG6fCJM?usp=sharing
https://drive.google.com/drive/folders/1iXHngeZTZfqsDLv8Il4r7x1LEpbYv7Wp?usp=sharing
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